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Carolyn Sutton joins Melbourne IT as CFO
MELBOURNE, Australia – 3 March 2010 – Melbourne IT Limited (ASX:MLB) has announced that Carolyn Sutton has
joined the company as Chief Financial Officer. Ms Sutton will be responsible for leading the finance function for the
Melbourne IT Group globally.
Ms Sutton joins Melbourne IT from Lonely Planet, part of the BBC Worldwide Group, where she was Chief Financial
Officer for eight years and one of the organisation’s key leaders from both a financial and commercial perspective as the
company evolved from a print publishing business to a multi-media travel content company. She was also involved in
the sale and post-acquisition integration of the Lonely Planet business into BBC Worldwide.
“Carolyn is a highly credentialed executive with extensive experience leading finance functions across a range of
commercial organisations, a strong background in process and systems improvement and in the leadership of global
teams,” Melbourne IT CEO and Managing Director, Theo Hnarakis, said.
“Having been instrumental as a change agent improving financial reporting and performance management in a number
of senior finance roles previously, Carolyn is well qualified to provide global financial leadership and strategy for the
Melbourne IT Group. We are delighted to welcome her on board.”
Prior to Lonely Planet, Ms Sutton held senior finance positions at Palmer Corporation, Lincraft and Tanner Menzies,
where she was responsible for financial reporting, performance management and business planning. She holds a
Bachelor of Commerce and is a member of the Australian Society of CPAs.
ENDS.
About Melbourne IT
Melbourne IT (ASX: MLB) helps organisations of all sizes to successfully do business online. Our complete portfolio of Internetbased technology services drives business effectiveness and profitability for more than 350,000 customers around the world.
The breadth of Melbourne IT’s offering extends from helping small businesses build an online presence through to managing the
complex technology environments of large enterprises and governments – including Internet domain name services, web hosting,
online brand protection and promotion, video content delivery, managed IT services and more.
Melbourne IT’s culture of integrity, innovation, collaboration and customer centricity has been built by more than 700 employees
spread across 18 offices in 10 countries. Our customers include Volvo, GlaxoSmithKline, Lego, Queensland Department of
Education and Training, Société Générale, Aurecon Asia-Pacific, Coca-Cola Amatil and Twitter. For more information, visit
www.melbourneit.com.
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